
 

   

 
   
 

      
 

 
 

          
        

         
      

            

            
   

 

 

          
   

         
 

    

     

Internal Filming Policy 

FOR QUESTIONS REGARDING UNC POLICY:

• Review UNC Media Guidelines
• Review UNC Commercial Filming Guidelines
• Contact mediarelations@unc.edu or 919-445-8555

Guidelines for Filming at the Ackland Art Museum 
GENERAL

• All film crew members are to be escorted and supervised by an Ackland Art Museum staff at all
times, both at the filming locations and while walking through all levels of the Museum. Work-
study students may not substitute for staff members in this capacity.

• No member of the crew may handle any works of art, frames, pedestals or other Museum
property. If an accident occurs it must be reported to Security immediately.

• Only staff trained in object handling may touch the art. The gallery may need to be closed and
filming may need to be moved into another gallery.

• No member of the film crew is allowed within two feet of a work of art.

• No smoking is allowed anywhere inside the Museum building. Smoking is not allowed within 100
feet from University facilities' exterior doors.

• No eating or drinking is allowed in any exhibition or public space

LIGHTING 

• No direct lighting of works on paper, including photographs, prints and drawings, is
allowed (these works are extremely light sensitive).

• If additional lighting on works of art is absolutely necessary for filming, the light must be
reflected or cool light.

• All lights/light stands must stay at least 5-10 feet away from any artwork.

• Lights must be turned off and lowered when not in use.

mailto:karen_moon@unc.edu


     
  

    

          
  

  

             

            
  

          

 

EQUIPMENT 

• When tripods or other equipment must be moved, it must be carried vertically and close 
to the body.

• In general, boom microphones are not allowed in gallery spaces.

• All cables and wires must run along the walls if possible and must be secured either 
with tape or sandbags.

FILMING THE PUBLIC 

• Crew members must ensure that students who do not wish to be filmed are off-
camera.

• When filming a public program, an Ackland staff member must gain verbal consent 
from all adults present.

• If filming minors, legal guardians must complete a filming consent form.

Questions? Contact:

Ariel Fielding
Director of Communications 
Ackland Art Museum
ariel.fielding@unc.edu
919-843-3675

esbowles
Cross-Out

mailto:ariel.fielding@unc.edu




THE UNIVERSITY OF NORTH CAROLINA AT CHAPEL HILL  


Commercial Film Guidelines 
 


 


INTRODUCTION 
 
Thank you for your interest in the University of North Carolina at Chapel Hill as a 
possible commercial film or video location. UNC-Chapel Hill reviews all requests in 
detail to determine if they are compatible with the University’s mission and purposes. 
The purpose of these guidelines is to outline and simplify the process of planning and 
executing film productions, other than those being done by news organizations for news 
purposes. For convenience, the words “films” or “filming,” as used in these guidelines, 
include motion pictures, including documentaries, commercial video productions such 
as television shows, commercial still photography and digital imaging.  


The University may give special priority to those requests regarded as educational or 
documentary in nature. In considering a film request, the subject matter of the film and 
the potential disruption of administrative or academic programs or other scheduled 
activities will be of primary consideration in determining whether to grant permission to 
film on campus. Campus units and students requesting to film on campus will be 
addressed separately. 


IN GENERAL: The University does not approve requests to 
film commercials or advertisements on University 
property. 
  
The University’s Office of Communications and Public Affairs is responsible for all 
arrangements pertaining to filming on the UNC-Chapel Hill campus, including 
processing the request and supervising the film shoot.  
 
All requests should be sent to the media relations office within the Office of 
Communications and Public Affairs:  


(919) 445-8555 or  


mediarelations@unc.edu 







Once the media relations office receives a request, the following information must be 
provided before processing the request can begin: 


x A written letter of request.  
x A full script or storyboard. Permission to film at UNC-Chapel Hill will not be 


granted without a script or storyboard. Scripts or storyboards must also be 
provided if there is a request for the use of stock campus footage for commercial 
productions. 


 
NOTE: Permission for site surveys, location and technical scouts does not 
constitute permission by the University for the use of its facilities as a location.  


Once the University has received the above information, a summary of the request will 
be sent to the Campus Film Review Committee for consideration, depending on the size 
of scope of the request. This process could take a week to 10 days so production 
companies should submit the materials well in advance of the film shoot. Consideration 
of such requests will also depend upon the schedule of University classes and events, 
the availability of desired locations, and parking and security.  


 
LOCATIONS   


Most areas of the University campus, subject to availability and academic schedules, 
may be used for filming with the following exceptions: 


x South Building. 
x The Old Well. 
x Any interior locations without advance permission. No filming will be allowed in 


the libraries or classrooms during the exam periods. Wilson Library will be 
decided on a case-by-case basis. 


x Residence halls while occupied by students. Additional advance notice is needed 
for filming inside residence halls when not being occupied by students. 


 
INSTITUTIONAL IDENTIFICATION  
University names, nicknames, trademarks, logos, mascots, landmarks (e.g. the Old Well 
or the Bell Tower), and building and unit names may not be used in commercials, 
advertisements, films or non-news broadcasting programs without express written 
permission from the University. This restriction also applies to clothing or other items 







such as pennants bearing University logos used as costumes or set dressing. 
Permission to film institutionally identifiable items will depend on the use of the item. A 
script or storyboard will be required before any decision is made on the use of 
identifiable elements. 


 


LOCATION FEES  


The University, as a state-owned property, is prohibited from charging a daily location 
fee. However, fees will be charged and an additional facilities use agreement will be 
required when filming at certain venues such as the Dean E. Smith Center or Memorial 
Hall. When shooting in such venues, a campus representative will be required to be 
present along with someone from the University’s media relations office. In addition, the 
University will charge actual rental costs for locations such as performance venues and 
may require a separate location agreement for those venues. The production company 
will be responsible for any other fees incurred such as parking and security. 


 
SCRIPT APPROVAL  


As stated above, a copy of the final script or storyboard must be submitted to the media 
relations office before a request can be considered. A script should be submitted to the 
media relations office two weeks in advance of the desired shooting dates, or one 
month in the case of full-length feature films. Any changes or revisions in the script 
following submission must be brought to the attention of the media relations office. The 
University reserves the right to deny filming requests in cases where it considers the 
project’s content to be in conflict with the goals, policy and mission of the University. 
Examples of such subject matter may include drug or alcohol use, violence, nudity, 
racism, sexism, overtly sexual scenes deemed to be obscene, subjects derogatory 
toward higher education or that portray students or faculty in a negative manner.  


 
INSURANCE 
A $1 million certificate must be provided with the University named as additional insured 
for the days of preparation, set up, the actual filming and the tear-down time. Additional 
insurance may be required if special locations, such as Wilson Library, are used. All 
insurance requirements must be met before shooting begins. 


  







FIRE PERMIT 


The production company is responsible for notifying the Chapel Hill Fire Department 
about the project and obtaining any necessary fire permit(s). A copy of the fire permit(s) 
must be submitted to the University at least five days before the crew arrives. Other 
requests, such as closing streets, are subject to approval from the Town of Chapel Hill 
and are the production company’s responsibility. 


 
PARKING AND SECURITY 


The media relations office will coordinate parking and security. The production company 
should provide the media relations office with a list of parking and security needs as 
soon as possible. A list of production vehicles, including size and dimensions, must be 
provided to the University in connection with the project. The University will work with 
the production company in an effort to accommodate the parking needs, but there is no 
guarantee that on-campus parking will be available. Production vehicles are only 
allowed to park in the areas agreed upon prior to filming. 


If vehicle parking by the production crew will affect pedestrian routes, film crews must 
set up appropriate signage and safety barriers to alert pedestrians. Charges for parking 
on-campus will be billed separately. The University’s Department of Public Safety will 
provide agreed-upon security and will bill the production company separately for these 
services. The list of security needs should include the number of security officers and 
the hours they will be needed. 


 
USE OF DRONES 


The use of drones for filming will be decided on a case-by-case basis and will be 
subject to approval by the Department of Public Safety and the Office for Campus 
Safety and Risk Management. In addition to the regulations issued by the Federal 
Aviation Administration, the University has a policy outlining the use of drones during 
filming on campus.  


You can find the FAA drones regulations here: 
https://www.faa.gov/uas/ and the University policy here: 
http://policies.unc.edu/policies/uas/ 


  







CONSTRUCTION AND SPECIAL REQUESTS 


Special requests affecting University buildings and grounds (removal of bike racks, 
flagpoles, tree and shrubbery pruning, etc.) must be submitted to the media relations 
office as soon as possible and will be subject to approval. Representatives from 
affected University departments, along with a media relations representative, will be 
present during scouting on campus to discuss these requests. Temporary construction 
must be done in a way that does not damage University property or endanger students, 
faculty, staff or visitors. The University’s Facilities Management Office must approve 
such alterations in advance. The University will require a list of specific materials the 
production company would like to use and the manner in which it will use them. Any 
campus property that is altered must be returned to its original state. A final inspection 
by a production company liaison, a media relations representative and the appropriate 
University officials is required at the end of the production. 


 
LOCATION AGREEMENT 


The production company should submit a location agreement to the University, allowing 
adequate time to process the agreement through the University’s Office of University 
Counsel. No filming can begin without a signed location agreement.  


 
SPECIAL NOTES 
It is imperative that the campus community has access to all facilities during filming and 
that the production crews not disrupt, in any way, the University’s academic mission or 
its normal daily operations.  


The University will give special consideration to filming that clearly will enhance the 
educational experience of students. That provision could include hiring students as 
extras, production assistants or offering internship opportunities. Other opportunities 
might include speaking to a class in dramatic art or film studies.  


The production will credit the University for its cooperation as “The University of North 
Carolina at Chapel Hill.” 
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THE UNIVERSITY OF NORTH CAROLINA AT CHAPEL HILL


Updated Media Guidelines 


The University of North Carolina at Chapel Hill welcomes news media representatives 


to campus. We encourage journalists who plan to visit to notify Media Relations so we 


can help connect you with sources, arrange logistics, and secure appropriate access to 


authorized locations.  


CONTACT MEDIA RELATIONS 


Phone: (919) 445-8555 (24/7) 


Email: mediarelations@unc.edu 


As a public institution, the University of North Carolina at Chapel Hill is an open campus 


that provides the media with reasonable access to outdoor and indoor spaces. 


However, the University has a responsibility to regulate media access to certain parts of 


campus to ensure students and employees can carry out the teaching, research and 


public service mission of the institution. 


In working with the news media, the University also must balance its need to make sure 


teaching, research and essential workplace activity is not disrupted; to protect the health 


and safety of students, employees and campus visitors; and to protect the privacy rights 


of students, their families and employees for whom the Carolina campus is the place 


where they live and work. 


The University also must comply with federal and state laws on public records and 


student information, including the Family Educational Rights and Privacy Act, which 


protects the confidentiality of student academic and education records. 


The following updated guidelines cover media access and restrictions for the University 


of North Carolina at Chapel Hill and property or buildings owned or controlled by the 


campus. These guidelines apply to any individual or group conducting interviews, 


including students working as journalists in paid or non-paid roles, conducting 


interviews, recording audio or video or taking photographs for news or public media 


purposes on any platform, including the Internet. 



mailto:mediarelations@unc.edu
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GENERAL GUIDELINES 


 Media vehicles must be parked legally. Parking on brick walkways is expressly


prohibited. See Media Parking for more information.


 Equipment must not damage University property.


 Equipment, vehicles and personnel must not restrict traffic or access to buildings


and fire lanes.


 Additional restrictions on the use of television cameras, still cameras, flash


photography and other special lighting and audio equipment may be


implemented on a case-by-case basis to minimize disruption or protect safety or


security. If security is an issue, these items may be subject to inspection or


further review.


 For guidelines regarding commercial, non-news productions click here.


MEDIA PARKING ON CAMPUS 


The University routinely enforces parking rules because of high demand and heavy 


traffic. It is also important that traffic flow, sidewalks, driveways, fire lanes, and access 


to disability accommodations and buildings are not blocked. Media vehicles must be 


parked legally.  


Media parking is not allowed on the brick sidewalks. 


This decision was made out of an abundance of safety concerns for pedestrians and 


long-term viability of the brick walkways that were not intended to support the weight of 


any vehicles, especially today’s mobile news trucks. 


To assist you with your parking needs, the Media Relations office has identified parking 


locations that meet media access and technical needs. All sites have been used as live 


locations in the past, and a campus map with these locations is marked for your 


reference here. These locations are subject to 


availability for any vehicle without permits or tags. 


 Loading zone cut out between South Building


and Gerrard Hall on Cameron Avenue—one


news vehicle can park here.


 Hanes lot, between Memorial Hall and South


Building, which allows a shot of the Old Well—


two services spaces on Gerrard Hall side; five to


seven service spaces on Hanes Hall side. No



https://uncnews.unc.edu/film-guidelines/

https://www.google.com/maps/d/viewer?mid=14IiO3zYWrESawMcdlgVFj5E9AIs
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parking is permitted in the Memorial Hall loading dock. 


 Morehead lot at Morehead Planetarium—both visitor spaces and permit spaces.


 All metered spaces on South Road between Raleigh Street and Country Club


Road—the seven metered spaces on the cemetery side of the street closest to


Winston Residence Hall provide the best satellite access.


 Carolina Inn lot—any of the spaces in the corner lot of McCauley and Pittsboro


streets.


 Sonja Haynes Stone Center for Black Culture and History lot off South Road—15


service spaces.


 Wilson Library parking lot on South Road—four service spaces (two behind


Caudill Laboratory and two in the Wilson Library loading dock area.)


 Robert B. House Library lot off South Road—six service spaces.


Please remember that parking in or blocking fire lanes, travel lanes or disability access 


areas is prohibited to maintain a safe and accessible campus. Additionally, no parking is 


allowed in spaces designated specifically for faculty, staff or law enforcement. 


Please contact Media Relations in advance when coming to campus for parking 


assistance. We greatly appreciate your strict adherence to these parking restrictions. If 


you have any questions about media parking on campus, contact Media Relations at 


(919) 445-8555.


RESIDENCE HALLS 


 Residence halls are the private living quarters for our students. To protect their


privacy and safety, the residence halls are locked at all times and access for


anyone other than the residents is limited.


 Prior approval through the Media Relations office is required for media to


enter residence halls. To obtain permission to enter a residence hall, call Media


Relations at (919) 445-8555.


 If access is granted, a Media Relations representative will then escort media


at all times while in University housing facilities. Unescorted media will be


asked to leave.


 Escorted media may shoot video, record, photograph or report from the lobby


areas of resident halls, with prior approval from the Media Relations office.


Access to individual living quarters in residence halls also is prohibited


without advance approval from the Media Relations office.


 Media may shoot video, record, photograph or report from or solicit interviews on


the public sidewalks or common areas outside of residence halls. In some
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special situations, media access to these areas may be limited to protect privacy, 


health or safety. 


RESTRICTED & NON-RESTRICTED AREAS 


Media representatives generally are permitted to shoot video, record, photograph and 


report or otherwise have access to spaces on campus that are open to the public, 


subject to reasonable time, place and manner restrictions.  


Academic Instruction Areas/Classrooms 


 Classroom and academic buildings are not public. Permission to enter must


be coordinated through Media Relations.


 This restriction includes other academic advising facilities for students including


the Academic Advising Program in Steele Building and the Academic Support


Program for Student-Athletes (ASPSA) in the Loudermilk Center for Academic


Excellence.


Faculty/Employee Work Areas 


 Faculty, staff or student offices or laboratories are not public. Permission to


enter must be coordinated through the Media Relations office.


 Common areas within administrative buildings and the Frank Porter Graham


Student Union are open to the media, but individual offices in administrative


buildings and the union are not public. Reporters or photojournalists must


contact Media Relations to request entry to private offices. Requests will be


considered on a case-by-case basis. If granted entry into a private office, a


Media Relations representative will be on hand to ensure that disruptions are


kept to a minimum.


 University facilities including the Cogeneration Plant, other utility operations,


waste facilities, maintenance and repair buildings and public safety facilities are


not open to the public.


Athletics Venues 


 Prior approval through the Media Relations office is required for media to


access Department of Athletics venues including the Dean E. Smith Center,


Kenan Memorial Stadium and Carmichael Arena.


 To obtain permission to access any of these venues, call Media Relations at


(919) 445-8555.
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 If access is granted, a Media Relations representative will then escort media


at all times. Unescorted media will be asked to leave.


 Athletics Communications must coordinate all interview requests for student-


athletes, coaches and administrators. That office can be reached at 919-962-


2123.


Performance Venues 


 In general, audio recording, filming or photography of any kind is prohibited at
Carolina Performing Arts (CPA), Playmakers Repertory Company, Hill
Hall/Moeser Auditorium and Memorial Hall unless prior permission is granted.


 Media should contact CPA Marketing and Communications Director Mark
Nelson directly to request access to record or photograph performances.
Requests will be considered on a case-by-case basis and permission will
ultimately be at the discretion of the particular performance or artist.


 For Playmakers’ performances, media should contact PlayMakers Sales and
Marketing Director Diana Pineda.


 For performances in Hill Hall, media should contact venue manager Jason
Richmond.


 Memorial Hall also hosts campus and community events, from concerts to
commencements, which will have varied rules on recording, filming and
photography and recording per the discretion of the organization hosting the
event.


Campus Exteriors 


 All campus outdoor sidewalks, green spaces, parking lots and ramps are open to


the media.


Campus Events 


 Campus events, such as lectures and forums that are free and open to the public


also are open to the media. Restrictions may be placed on cameras, lights, flash


photography and other equipment to minimize disruption. Advance notice or


credentials may be required.



https://www.carolinaperformingarts.org/about/marketing-inquiries/

https://www.carolinaperformingarts.org/about/marketing-inquiries/

http://www.playmakersrep.org/about-us/contact-us/

http://music.unc.edu/people/staff/

http://music.unc.edu/people/staff/
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Other Campus Locations Requiring Prior Approval 


Media are allowed in the following locations ONLY after receiving permission from the 


Media Relations office. These locations require a designated University escort: 


 Recreational sports facilities, including student recreational facilities.


 Inside libraries, museums or other areas where quiet study rules are enforced or


where collections may be endangered by media activity or equipment.


 Inside private functions that are not open to the public.


 Any marked construction area, crime scene or hazardous or unsafe locations.


 Cogeneration facility and other campus utility buildings.


 Public Safety Building, which houses the departments of public safety and


transportation and parking.


HOSPITALS AND CLINICS  


Access to UNC Hospitals, associated clinics and School of Medicine patient facilities 


are the responsibility of UNC Health Care http://news.unchealthcare.org/news-team or 


call (984) 974-1140. 


DRONES 


The use of drones for shooting video, photographing and reporting will be decided on a 


case-by-case basis and subject to approval by the Department of Public Safety and the 


Office for Campus Safety and Risk Management. In addition to the regulations issued 


by the Federal Aviation Administration, the University has a policy outlining the use of 


drones during filming on campus.  


You can find the FAA drones regulations here: https://www.faa.gov/uas/ and the 


University policy here. 


PUBLIC RECORDS 


As a public institution, the University is subject to the laws and policies of the federal 


government, the State of North Carolina, and the University of North Carolina system. 


UNC-Chapel Hill responds as promptly as possible to public records requests while 



http://news.unchealthcare.org/news-team

https://www.faa.gov/uas/

http://policies.unc.edu/policies/uas/
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protecting the privacy rights of students and employees, as well as other information 


that is confidential under federal and state laws. Examples of protected information 


include, but are not limited to a student’s academic work or personnel records about an 


employee’s work performance. 


The Media Relations Office can assist journalists seeking information about students or 


employees or who want to submit a public records request. For additional information, 


please refer to http://publicrecords.unc.edu/. The University’s Public Records Policy is 


available at http://policies.unc.edu/policies/public-records/. 



http://publicrecords.unc.edu/

http://policies.unc.edu/policies/public-records/





Internal Filming Policy





For questions regarding UNC policy:


· Review UNC Media Guidelines


· Review UNC Commercial Filming Guidelines


· Contact Karen Moon


· karen_moon@unc.edu


· 919-962-8595










Guidelines for Filming at the Ackland Art Museum


General



· All crew members are to be escorted by museum staff at all times, both at the filming locations and while walking around the museum.




· No member of the crew may handle any works of art, frames, pedestals or other property.




· No member of the crew is allowed within two feet of a work of art.




· No smoking is allowed anywhere inside the museum buildings or outside doorways.




· No eating or drinking is allowed in any exhibition or public space.


Lighting



· All additional lighting on works of art must be reflected or cool light.




· No direct lighting of works on paper, including photographs, prints and drawings, is allowed (these works are extremely light sensitive).




· All lights/light stands must be at least 5-10 feet away from any artwork.




· Lights must be turned off when not in use.



Equipment




· When moving a tripod or light stand, it must be carried vertically and close to the body.




· In general, boom microphones are not allowed in gallery spaces.




· All additional cables and wires must run along the walls if possible and must either be secured with tape or sandbags.


Filming the public


· Crew members will ensure that students that do not wish to be filmed are off-camera



· When filming a public program, an Ackland staff member will gain verbal consent from all adults present



· If filming minors, legal guardians will complete a filming consent form
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